
PRIMARY LOGO

The CR wordmark is the primary logo and should be used whenever possible.
It replaces all other logos representing the school on all print and electronic materials.
It is one complete digital artwork file. This customized logo is not a font and should 
NOT be recreated using standard fonts.

The wordmark should not be inserted into text. When the school name appears in copy, 
it should be spelled out as “College of the Redwoods”. The use of “CR” can appear in 
subsequent references.

This wordmark and monogram below must be surrounded by clear space at least 
equal to the width of the “OF.” Other design elements, such as type, photography and 
illustrations, must not be positioned within the “X” clear space.

SECONDARY LOGO

The CR monogram is a shortened version of the primary wordmark. Incorporating 
the style and color of the wordmark, the monogram reinforces brand recognition 
using the school’s abbreviated name. The monogram’s shortened size has advantages 
over the primary wordmark. It is more quickly interpreted and fits better for certain 
applications, such as promotional items like T-shirts, cups, mugs, key chains and 
button pins.

However, when using the monogram on a document (for example an email release), 
please be sure to locate the complete school name somewhere on the same page or 
document, if at all possible. This helps to clearly identify that the letters “CR” means 
College of the Redwoods.

X =  the same clear 
space defined  by the 

word mark.

Primary Red 
CMYK: 27, 100, 95, 30
RGB: 142, 0, 28
Hex: #8E001C
PMS: 187C

Gray 
CMYK: 55, 47, 46, 12
RGB: 118, 118, 118
Hex: #767676

Black 
CMYK: 0, 0, 0, 100
RGB: 0, 0, 0
Hex: #000000

White 
CMYK: 0, 0, 0, 0 
RGB: 255, 255, 255
 Hex: #FFFFFF

PRIMARY COLORS

For all applications, the Primary Wordmark and  Monogram must be displayed in colors specified on this page when ever possible.

If you have any additional questions or requests, please feel free to contact Communications & Marketing at CR-Communications@Redwoods.edu or (707) 476-4470.

Copies of the new logos can be downloaded at internal.redwoods.edu/communications. 
Unofficial logos (any CR logo that has not been approved by Communications & Marketing) may not be 
used on any official representation of CR.

BRANDING GUIDELINES



INCORRECT USAGE

Shown here are examples of improper uses of the primary logo. The logo should always be used in the configuration in which it was designed.

The previous logo is no longer a part of CR’s identity and its use should be 
discontinued in all print and electronic communications. Please be good 
stewards of our funding and utilize existing materials before creating 
materials with the new logo.

Do not apply a drop shadow.

DEPARTMENT NAME

Do not reproduce the wordmark in colors other
than those specified in this document.

Do not tilt or skew the wordmark in any way.

Do not lower the transparency.

Do not squish or stretch the wordmark.

Do not extract elements of the wordmark.

Do not crop.

Do not add any modifiers to the wordmark 
except the approved school lock-ups.

Do not lock up the wordmark with other 
design element to create a different logo for 
your department or program.

Do not alter the composition of the wordmark.

Do not set the wordmark on a competitive back-
ground that will detract from its readability.

Do not enclose the identity within boxes or 
shapes defined by white or any other back-
ground color, creating a new lock-up and logo.

If you have any additional questions or requests, please feel free to contact Communications & Marketing at CR-Communications@Redwoods.edu or (707) 476-4470.


